Extraversion, introversion, and visual interaction.
20 extraverts and 20 introverts were selected from a population of college students on the basis of their responses to the Maudsley Personality Inventory. These 40 young women were interviewed by one confederate of each sex. Six trained judges recorded visual and speech behavior by viewing through a one-way mirror and watching videotaped records. Analysis showed that extraverted women engaged in longer gazing than the introverted ones. The extraverted women gazed longer during listening than did introverted women. The proportion of time spent in gazing while speaking was not associated with extraversion. Also, women spent a greater proportion of time looking at a female interviewer than at a male interviewer.